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Abstract: This study sought to find out the impact of entrepreneurial orientation on new product
development performance and the role of controlling technological uncertainty on this impact. To this
end, a survey was conducted on export SMEs, and based on the results of 152 surveys collected, factor
analysis for frequency analysis, reliability verification, and correlation and regression analysis were
conducted to verify the causal relationship between variables. As a result of the study, the factors of
proactiveness and innovativeness among the sub-factors of entrepreneurial orientation showed a positive
relationship with the performance of new product development, and risk-taking did not show significant
results. In addition, it was confirmed that the role of controlling technology uncertainty on the causal
relationship between the three sub-factors and the performance of new product development was not
significant. This is a different result from the hypothesis that technology certainty will increase the
effectiveness of entreprencurial orientation in achieving higher performance in overseas markets.
Therefore, if technology uncertainty is not considered or low, entrepreneurial orientation in the process
of developing new products has a positive effect on the performance of new products of export SMEs,
but it is suppressed as technology uncertainty increases.
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[Fig. 1] Research Model
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[Table 1] Sample Descriptions

FEHE N(%) FEMEED) N(%)

25%0°] 5} 105(69.1) 259 o]t 35(23.0)

26~50% 28(18.0) 2659 ¢ 34(22.4)

51~75% 13(8.6) 5.1~109 ¢ 20(13.2)

100% 6(4.3) 109 =3} 54(41.4)

FEolEd) N(%) AFHE N(%)

51d0)5} 53(34.9) Bl 80(52.6)

6~10 56(36.8) AR A 72(47.4)
11~154 25(16.4) S H A A SHATSAT

161101 18(11.9) A (E ) 8ol
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[Table 3] Results of Correlation Analysis Between Variables

S Bz | IT

Hat
71T R 3378 | 31.95
R&D & 9.12 9.06 | 0.104
FEHE 2302 | 21.21 | 0123 | 0.119

1 2 3 4 5 6 7 8

& 2.40 1.32 | 0.262** | -0.112* | 0.192*

AHA 3.28 0.71 | 0.231** | 0.103 | -0.112 | 0.133**

A4 2.91 0.74 | 0.158** | 0.112* | -0.131 | -0.103 | 0.382**

R 3.28 0.63 0.116 | 0.124* | 0.017 | 0.097 | 0.465** | 0.412%*

154N | 354 0.65 | 0.167** | 0.113* | -0.051 | 0.034 | 0.476** | 0.326** | 0.446**

AAES T 3.39 051 | 0.132* | 0.102 | 0.128 | 0.232** | 0.367** | 0.372** | 0.465** | 0.421**
*p <.01, **p<.05

4. £A23

MEASS s ASA 3] AW-A H(hierarchical regression technique)= A A]5FS AL
A olFolHTh A GAA = A AAEINEAE ] 7 FEHHE T
o] FAWMTES FJAANAT. A AN = 370 7IQ7HAEE W)
7he 7isEE HEE SARTd Qe F712 AR AA G A=
Aapise] tigk VlsEgAdAde] xHadns ASsErl #8338 7197
Aot 1719 7lEEdA4d HEE wste] el 1Y AeAEds 3|AWg A
F7Feksd T

[32 4]l dERdE wpel Zol, SARSTEY  FAHAXE AT Model 194
MAFNEG TGS vA= Fod HeES EAEA 2FAUATE Model 29] FFH A2
FABHlL Fud Aoz ERKB=0.168, p<0.01) 7} 12 AAFAJ. 2L}
AFATEE FAHOAY ¥ A= AoE YERKBE=-0.077, p<0.05) 7FE 2+
717 = Ak gk, HaldS A A ol Fojv g AE Hoj(B =0.223, p<0.01) 7HA 3

A A = et

ifle

aga Vs 2HaY 1S5S A% Model 39 A ARA V) EEEEAL
ol Al YA HzAganrt e ez BAHAL. J|eEFgddel SuEH
FETAVNFES AFEANE A 9FES Fol7l fd VA FE S Aslsta
Aoz A 7jE oyt Hed Folge dATE gy A
A A =] #HB=-0.230, p<0.05) Alol®] A= FAHHAA ASE YeEt. XFHA3 3
AAzEFAAe] BAA digh VeESAAdY AEgde AAEF AL el Ao
FAACE FolgE dAAE Ho A fFonEtA %THB=0.061, n.s; B=0.072, n.s).

upebA 7hA 4.1-438 2% 7)1 Qo
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[3F 4] AAERRE Tl et A BN A3 (N=152)

[Table 4] Stepwise Regression Analysis Results for New Product Performance (N=152)

VAN E AN 2
Model 1 Model 2 Model 3
SAHSF
71T R 0.002 0.002 0.002
R&DA % -0.006 -0.009 -0.009
FEE 0.003 0.004* 0.004*
ufj & of 0.041 0.043 0.055
Z197HA3 A
2154 0.168** 0.186%*
A4 -0.077* -0.078*
SRk 0.223%* 0.221%*
ZIeESAA4 (TS 0.279%* 0.259%#%*
s
AHA*TU 0.061
Ad4*TU 0.072
SA1d*TU -0.230*
R2 0.070 0.436 0.449
Adjusted R2 0.047 0.406 0.408
F value 2.910% 14.623 % 11.227 %%
*p <0.05, **p <0.01, ***p < 001
5. 48
2 e FEFAVIHES WEeE VYT o] AAIENE G ol Pl A= 3
olglst FxIA | s JlsEEAAe] 2AdadtE FAEIGIY. AddSfolA =
ANAAFA S B FPow A= A9rt Btk aeud B d7e 339 7]
o mag dohur) s FF mFeA gulstel 7 a9 4Ue EYE 8dlow
ZAets AdgE go PAe d7E FPed Sa ot gEAsde) w
Tl dFy {FPAPREY BFow Q] ARl & 3h(liabilities of smallness)3}
]=71de]l BTl gh(liabilities of foreignness)> ET A FETA7IG[110A
QARG ol Bg] 29le] o FRIAF BT 2HE T
ATZ2Y, FEFT7IEY AAFANEGIHA AFHAZH HaAdol AL I
AR, AEATAEAE BN S PHA EeE LR Uyt o
FETL|Ye] oH =2 S FEsta JderE FUHAQA AR 7199
kel mHHelA g £ AT FAY 4 Yok dW, FWES F sk gy
sheat J1% AuAe de) Ade RAsel ARe 718 A, 28% w AP
e B AFES Aeed "ed sde YA AT A4S dehhe
SHA  9%F(dynamic competence)©] T TS TRt FEHIA o] =T,
ARG wEA A5 Al Asn A ¢ s S da, e WA
FEsw =YY aRHor A B ol B £ LS AT o
BN AQe RHAAT QLA FA40] ¥ $EFLIIA) APAE FEA)

2F
2
A= AL HAHe] B
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akel Akdo] AAEINEA Il mA= FFE BHskE Aol F9E Aotk EF,
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AreM = Be 2w U Awd ® FASEt FETavIdel AR AEE S

EetAu, B o7hel sfela el sl A=AE Frhste] &7 Aol A=A
A=A 55 A AR 5 A7 dasid
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