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Abstract: With the further improvement of people's demand for urban function, the concept of
traditional information design can no longer fully meet people's demand for the development of social
function in the new era. Only on the basis of the existing concept of information design, the integration
of urban culture, the satisfaction of users' use needs, and the embodiment of modern urban suitable living
environment can the comprehensive improvement of information design. Nowadays, with the rapid
development of tourism, most coastal cities will have the function of tourism because of the existence
of bathing beach. However, the regional characteristics of bathing resorts are generally flat and broad,
which leads to difficulties in management. There are no redundant buildings and the ground is relatively
soft, which causes great difficulties in the construction of information design. However, bathing resorts
have the function of tourism, so information design is essential. (Research objective) In the context of
the rapid development of tourism in coastal cities, this study discusses how the information design
system can better serve the tourism-oriented bathing beach. (Research methods) Based on a specific
case of Haeundae Beach in Busan, this paper investigates and analyzes the problems existing in the
current information design system of Haeundae Beach, discusses how the information design system
based on user experience design can meet the needs of the new form of community, and proposes the
strategy of upgrading and optimization. (Research results and backward study) In view of the
optimization strategy of the information design system of Haeundae Beach in Busan, including regional
segmentation, specific design of the information design system and other explorations, the design
principles of the tourism-based sign system were formulated. It is divided into the principle of
sustainable development, the principle of spatial integrity, the principle of standard standardization, the
principle of wide adaptability, the principle of creativity and fun and the principle of health and safety.
In order to improve the user experience, better show the coastal city culture, enrich the user experience
of the space so as to ensure the tourist heat of the beach; At the same time, it also has certain enlightening
significance to the information design research or practice of other tourism-oriented bathing beach.
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