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A Study on the Content of Online Reviews and the Sales
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Abstract: Online review for products by users is an significant factor which could examine the sales
performance of products. Prior researches focus on the volume of online reviews, valence, emotion, and
social dimentions. Recently other theoretical dimensions are proposed for content analysis, such as the
engagement and uniqueness seeking of reviewers and users. This study classified the content of the
review into idea-sharing and information-sharing. Also, I analyzed the differential affect of thew two
types on product performance. The idea-sharing type is to elicit elaborated information process to
reviewers in the writing process. On the stage of the empirical analysis, to answer these research
questions, I gather the sales data and users’ reviews on Twitter of top 100 books in online bookstores.
The data were collected on a daily level from January 2022 to March 2022. The data include product
characteristics, brand performance of book authors, content of reviews, and Twitter user’s
characteristics. Based on the estimation results, idea-sharing reviews have more impact on the product
performance than information-sharing reviews. In addition, the carryover effect of the review effect is
significant, indicating that reviews have a significant impact on sales performance over a long-term.This
research explain the implications for online retailers, product manufacturers, and reviewers. It suggests
that online retailers need to promote more contributions and engagements to users who can more
contribute idea-sharing reviews.
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[Table 2] Summary Statistics (N=8972)

Category Variable Mean STD.
&5 Wy o A 2 53857.25 77484.11
AE A 2y i FA%)(1=ctolt]o] F3) 14.10 36.07
o) %] 229.85 115.41
AE F o ﬂwj:jﬁ(:% ) 10.70 931
(%) 38.77 7.98
7E} TRRA b 65.80 24.03
= AEFT 4.06 11.15
olda g Fhel el o] A FFH(AA) 2.96 5.81
72 ol = 95018.40 193609.60
tho] 4= 25.13 20.18
w0 s7l 2E} 60191 H/]:Er (%) 5.93 5.40
Ae 5 452 9.32
Z29 & 605.26 1345.74
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MSM (method of simulated moment) WS o] &3l EIES FATIUH20]. +43A4->
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[Table 3] Estimateion Result

Category Variable Estimate S.E.
A A 2y g5 73 (eleldo] F/+3=1) 0.01* 0.00
H o] A4 0.01 0.01
A7HA -0.24% 0.10

Aw w2 g
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ol 0.03* 0.01
QEF Tojo] v& 0.00 0.01
AE 0.02%* 0.01

A =AY

429 5 0.01* 0.00
A A 1Y 0.00 0.01
A ZHEA 2 0.01 0.01
Z AFT 0.05* 0.02
old & 3 Fhelael o] AES(AA) 0.04 0.05
A vl 0.09* 0.02

Note: * p-value < 0.01
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