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Abstract: The development of technology and science after the Industrial Revolution provided many
conveniences to people. However, at the same time, it caused a new problem of environmental pollution.
Accordingly, naturally, consumers' awareness of eco-friendliness increased and consumption that
considers the environment was preferred. The purpose of this study is to analyze the relationship
between customer satisfaction and repurchase intention that choice properties of cosmetics of eco-
friendly paper container that emerged in the era when customers' perception and preferences for eco-
friendly consumption. The cause variables that determine the choice properties of cosmetics of eco-
friendly paper container were classified into price, health, and environmental characteristics. In order to
achieve the purpose of the study, a survey was conducted on general consumers interested in eco-friendly
products. For basic statistical analysis of the questionnaire, the statistical package SPSS 23.0 was used,
and the structural equation package Smart PLS 4.0 was used for hypothesis testing. The results of the
study are summarized as follows. First, price had a significant effect on customer satisfaction. Second,
health had a significant effect on customer satisfaction. Third, environmental performance had a
significant effect on customer satisfaction. Fourth, customer satisfaction had a significant effect on
repurchase intention. In this study, it was found that choice properties of cosmetics of eco-friendly paper
container had a high influence relationship in the order of health, price, and environment. Companies
that want to improve repurchase intention of customer should keep in mind the need to produce eco-
friendly products considering customers' health, price, and environmental characteristics.

Keywords: Eco-Friendly Paper Container, Choice Properties of Cosmetics, Customer Satisfaction,
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[Fig. 2] Analysis Result of Structural Model
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