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Abstract: The purpose of this study was to find out the effect of Korean MZ generation's preference for
Chinese video content on consumption experience. Specifically, first, is there a difference in the
preference for Chinese video contents according to the characteristics of various variables (socio-
demographic characteristics, variables related to cultural contents) of the Korean MZ generation?
Second, is there a difference in consumption experience according to the characteristics of various
variables (socio-demographic characteristics, variables related to cultural contents) of the MZ
generation in Korea? Third, does the Korean MZ generation's preference for video content affect their
consumption experience? am. To do so, survey researches by both face-to-face and non-contact way
through online were conducted from January to February in 2022, collecting 343 data. Using SPSS Win
24.0 Ver, they were analyzed with reliability test, descriptive statistics, frequency analysis, t-test, one-
way ANOVA, and hierarchical regression analysis. First, the Korean MZ generation showed low level
of both preference and consumption experiences on the Chinese video contents. Second, the females
among the Korean MZ generation showed more positive on both preference and consumption
experiences on the Chinese video contents than the males. In addition, both preference and consumption
experiences on the Chinese video contents were higher in case of the motivations of the experiences
with leisure and hobby; sustained experiences on the contents until the recent date; over 2 years of the
experiences; and fluent communication in Chinese somewhat. Third, as the preference on the Chinese
video contents was higher, the consumption experiences showed higher.
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[Table 1] Differences in Likeability of Video Contents according to Sociodemographic Characteristics of
Korean MZ Generation <N=343>

N M S.D t/F %k Scheffe’s
123 127 1.98 0.822
3 - -3.153™ ;
o] 214 2.30 0.954
19 A~29 A 171 2.10 0.872
A9 -1.243 -
30 Al~42 A 168 2.22 0.937
3 o g A sk 142 2.16 0.929
2 _ -.339 -
gZ o] 199 2.19 0.914
} nE 240 2.14 0.896
AZ 4 ~ -721 -
7= 98 2.22 0.975
3}y 117 2.10 0.905 ab
WA 5 AET7H 47 2.33 0.994 . ab
29 3.497
AR 9 FE 129 2.06 0.848
714 9 294 47 251 0.990
L} e T} 24 1.85 0.775
A e HEolt} 264 2.21 0.929 1.915 N.S.
e 55 211 0.908
T A 85 2.15 0.887
AR FATA 187 2.13 0.935 948 N.S.
FTojE 71 2.31 0.914
"p<.05, "p<.01, N.S.:No Signification
33 57 T3Edx I g nE GAEHE SREY Aol
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[Table 2] Differences in Favorability of Video Content according to Variables Related to Chinese Cultural
Content <N=343>

N M S.D t/F %% Scheffe’s
A7HA M S 101 2.53 0.931 b
BEEF7 3714 96 2.18 0.851 14.303™* a
71 €} 146 1.92 0.874 a
oOTT E% & 64 2.60 0.925 b
AEAw e 184 2.20 0.918 14195 b
U F3tH BE 26 2.34 0.844 b
7]} 69 1.64 0.670 a
AEgk Aol gitk | 140 1.63 0.733 a
T AN = A9 gt 116 2.15 0.666 107.485™ b
738 st= Holt)h 87 3.07 0.770 c
19 "Rk 132 1.79 0.762 a
A7 1d~2d md 96 2.05 0.817 06,430 a
24d~9dd 83 2.72 0.914 b
109 o]’ 31 2.72 0.903 b
o) Qrel vt 300 2.04 0.836
A A% Y 0 E o] o]t} 43 3.07 0.976 7360 )
34 =t 56 1.99 0.936
SNS AM& 43 HZo|t} 99 2.21 0.907 1.268 N.S
sk ol 188 2.21 0.918

"p<.001, N.S.:No Signification

34 82 MzAYY AFATEA 40 e 3 JATdx 264Y9) 3ol

k= MZAIHE] AR3IQIEH4 S0 wE ARAE AolE AT BT 98] ttest2t
oneway ANOVAE AAISHATHGE 3). $=r MzAIde Ao wE& A&u|FE e o]}t
Fromg Ao w yeEth =, odo] WA HlwstH T A= AHE el o
= 2 H(t=-3.299, p<.01).
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[Table 3] Differences in Consumption Experience by Sociodemographic Characteristics of Korean MZ
Generation <N=343>

N M S.D tF 3k Scheffe’s
=3 127 1.92 0.820
k! — -3.299™ ;
o] 213 2.24 0.888
19 Al~29 Al 170 2.04 0.850
A= -1.657 -
30 Hl~42 Al 168 2.19 0.886
i} sk Ajsk 142 2.03 0.858
&2 -1.816 -
gZ o) 198 2.20 0.886
} & 239 2.07 0.855
AEH . -1.619 -
7|E 98 2.24 0.915
sH A 117 1.98 0.854
AR E HET} 47 2.32 0.974
RSl 2.096 N.S.
AR 9 FE 128 2.14 0.805
7AW ozrd g 47 2.24 0.974
Upue T} 24 1.90 0.751
A dE Bgo|t 263 2.17 0.865 1.619 N.S.
Ea= 55 2.01 0.966
=A] 85 2.08 0.809
AFA FAEA 186 2.14 0.909 142 N.S.
FTolE 71 2.13 0.878

"p<.01, N.S.:No Signification
35 T E3EEx #Y Mg mE GAIE= LHFF Y Aol

T3 = gy W] mE S5 G4 HE AnAEAY Aols AHET] AF t-
test2} oneway ANOVAES 2 A|SFSITHIE 4).

T FEEH =, FHT ANk, AAVIRE S YAt
T o 3% FaRu= 48577} o 7hH v e
B5-7F 71kl Aol wla] Au|AFEe] v #S9kil(F=9.533, 0<.001), FFAE7F ‘OTT
=5 1 A97klepel a2 A Ee]l o e krhE=8.926,
p<001). 67§€ ol H AIWE=rF AHst= Holvk, e b, AdTE Aol
plthso® 2n Aol #9kil(F=102.848, p<.001), B 7|te] 2 d~9wd°¢l A9-7F 1d
dol o EATHF=16.257, p<001). g T30 oAtaE 5o
tholl mlsiA AnlEe] v E9kTh(=-8.612, p<.001). 2|1} SNS
73

go] Aol oI5 ergie.
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[Table 4] Differences in Consumption Experience according to Variables Related to Chinese Cultural
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Contents <N=343>

N M S.D t/F 7k Scheffe’s
A7HH ] A& 101 2.41 0.839 b
BT S 714 96 211 0.802 9.533™" a
h= 145 1.93 0.900 a
oTT &% 64 2.44 0.947 b
P FFH 184 2.14 0.871 S ab
= T3 BE 26 2.32 0.763 b
h= 68 1.71 0.699 a
Aas Aol vk | 139 1.57 0.705 a
H A= 79 gt 116 2.18 0.656 102.848" b
st Holth 87 2.93 0.724 c
1wk 131 1.83 0.766 a
_ 14d~2 wwk 96 2.03 0.795 ab
PRl 16.257"*
2d~9d 83 2.59 0.866 c
10 o] 31 2.42 0.999 bc
Z30] IAIAE Sazh= 299 1.98 0.790 861 ]
59 HE o] el 43 3.10 0.834 '
shA] e 56 1.92 0.854
SNS Al& G Higoltt 98 2.23 0.794 2.362 N.S
st Holth 188 213 0.917

"*p<.001, N.S.:No Signification
3.6 T FFEdx 37T} AR AG vH= 9%

g MzA e T e

stetals] Sial AH B9 EA S A ke

1Al A= g MzA ] Abs]QletA &
S A

HelS FAHMSE B, 2' Al = T JdEux o7 H A
19 95387 2L F2 3133 (F=33.138, p<.001), TAIHS 11712 W= E3l&d=
AVARE 422% AHSATE NEHF FEFES BU WAdo] oAdRT MRl
S AL(B=-.169, p<.05), G2 = AT} FSF5F(B=411, p<.001), T A%
THo] ESFEP=176, p<.001) T FATZE = 2H]HHo] oMk o2 21
U537 EEn R[OS aL(F=47.944, p<001), T FFIH= 7= WHFEE
2HAFE 12.6% AWt A, BANMTYd T A= U= M F 12719
HyEE DHAES 53.6% AWete A= yeigt AR AWy A4de]
E0 B g Aok JPEWSY gEE S B QAU = AANET S5 p=221,
p<.001), T=50] AA%E THO] HSIFE(P=2.462, p<.05) LH]FFo] Folx L, o] 271
Wy T A= s d3Eo] o =3t

[ 5] 53 JAEE= a7 %7} 284 Hol| v x)= J3F

[Table 5] The Effect of Liability of Chinese Video Content on Consumption Experience <N=343>
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