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Abstract: In order to empirically verify the effect of service quality characteristics on customer
satisfaction with Chinese aesthetic medical platform service users, this study prepared a theoretical
basis through previous research, checked the suitability of the questionnaire, and established a study
model and study hypothesis. Thereafter, this study verified the foregoing effect through empirical
analysis. The data necessary for the empirical analysis were collected from Chinese aesthetic medical
platform users. The 565 copies of valid questionnaire data that went through a refining process were
verified through an exploratory factor analysis, a reliability analysis, a confirmatory factor analysis,
correlations between constructs, and a covariance structure model using SPSS 29 and AMOS 26. As a
result of the empirical analysis, first, the hypothesis that the service quality characteristics of aesthetic
medical platforms will have positive effects on customer satisfaction was partially adopted from the
overall viewpoint. Second, among the online service quality characteristics of aesthetic medical
platforms, information quality was found to have a significant positive effect on customer satisfaction.
Third, among the offline service quality characteristics of aesthetic medical platforms, interaction
quality and perceived price were found to have significant positive effects on customer satisfaction.
The results as described above are meaningful in that they provide information and implications on
service quality characteristics recognized by customers as important to platform providers, aesthetic
medical hospitals, and companies supplying aesthetic medical products.
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[Table 5] Analysis of Chinese Aesthetic Medical Platform Usage
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[Table 6] Result of Exploratory Factor and Reliability Analysis

el vz 4 eehe) w2 E4
o) %) 70
e 3 e an e gag B an gga | G ke
A !
74| B4 | BY 8¥a 25| ®1 | M
=

Al | 0729 | 0708 | 0334 | 0.052 | 0263 | 0.124 | 0.027 | 0.145 | 0.087
A2 | 0.805 | 0.826 | 0237 | 0.142 | 0.032 | 0.124 | 0.116 | 0.049 | 0.120
A6 | 0743 | 0207 | 0787 | 0.111 | 0.182 | 0.123 | -0.053 | -0.059 | 0.118
A7 | 0769 | 0205 | 0.801 | 0.053 | 0.102 | 0.009 | 0.082 | -0.089 | 0.240 | .860
A8 | 0780 | 0.142 | 0.824 | 0.113 | 0.106 | 0.135 | 0.122 | -0.033 | 0.150
All | 0797 | 0.170 | 0.028 | 0.856 | -0.009 | 0.103 | 0.056 | 0.127 | 0.066
Al2 | 0618 | 0.120 | 0274 | 0524 | 0319 | 0.080 | 0326 | 0.044 | 0.194 | .645
Al3 | 0603 | -0.130 | 0354 | 0511 | 0264 | 0331 | 0.132 | 0.021 | 0.052
Al7 | 0654 | 0.105 | 0.171 | 0.063 | 0.596 | 0.120 | 0.050 | 0.091 | 0.479
Al8 | 0.694 | 0.131 | 0294 | 0.106 | 0.680 | 0.141 | 0.027 | 0266 | 0.162 | .768
Al9 | 0.764 | 0.083 | 0.077 | 0.078 | 0.796 | 0.056 | 0.060 | 0279 | 0.163
A22 | 0.704 | 0.003 | 0.049 | 0.178 | 0.086 | 0.797 | 0.002 | 0.151 | 0.059
A23 | 0.705 | 0.081 | 0.175 | -0.012 | 0.082 | 0.786 | 0.131 | 0.085 | 0.139 | .738
A24 | 0601 | 0.173 | 0.032 | 0.088 | 0.051 | 0.695 | 0.173 | 0.181 | 0.116
A28 | 0.760 | 0.080 | -0.028 | -0.043 | 0.000 | 0.214 | 0.803 | 0.124 | 0211
A29 | 0739 | 0.049 | 0.171 | 0314 | 0.102 | 0.077 | 0.761 | 0.110 | -0.029
A3l | 0.628 | 0.055 | -0.057 | 0.032 | 024 | 0.112 | 0.197 | 0.713 | 0.060
A32 | 0718 | 0.093 | -0.071 | 0.117 | 0.110 | 0.151 | 0.066 | 0.784 | 0.189
A33 | 0676 | -0.054 | 0335 | -0.093 | 0.005 | 0.174 | 0.123 | 0.667 | 0.249 | .843
A34 | 0688 | 0.109 | -0252 | 0.054 | 0.230 | 0.069 | 0.050 | 0.723 | 0.164
A35 | 0.686 | 0.009 | -0.013 | 0.087 | 0.058 | 0.068 | -0.056 | 0.800 | 0.167
A36 | 0738 | 0.117 | 0.176 | 0.006 | 0.130 | 0.122 | 0.063 | 0333 | 0.740
A37 | 0760 | 0.094 | 0.180 | 0.134 | 0216 | 0259 | 0.059 | 0209 | 0.735 | .849
A38 | 0.803 | 0.036 | 0207 | 0.089 | 0.188 | 0.029 | 0.136 | 0290 | 0.782
ofelAl #k 1480 | 2783 | 1541 | 2.000 | 2.174 | 1534 | 3271 | 2379
A BAK%) | 6.166 | 11.596 | 6419 | 8332 | 9.058 | 6.391 | 13.628 | 9.913
A Bak%) | 71.503 | 25224 | 58.946 | 52.527 | 44.195 | 65.337 | 13.628 | 35.137
KMO Measure=0.892, Bartlett x2=6014.118, p=0.000<0.05, ***p<.001

704

.590

T4 hdel vd g oS ¢3te] AMOS 26.0S Fg3te] Folx QolRAS
AAlsginh. S 2w A (R 7] #2eo] SAHAELS Ak CMIN/DF=

3.077, RMS=.048, GF1=.921, AGFI=.892, NFI=.892, IF1=.924, TLI=.905, CF1=.924, RMSEA=.061 %
AW o R WES FEOR eht ¥ AFRde AFsta puatgic.
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[ 7] S4B A

[Table 7] Result of Confirmatory Factor Analysis

T Estimate SE CR P AVE
Al 1.12 088 12.68 otk
A 2~El 3EA] 549
18 #4 A2 893 070 12.678 ok
A6 911 042 21.843 ok
ez}ol AH EF4 | A7 965 044 21.742 ok 674
Aul 2 F4 A8 1.098 050 21.843 otk
All 816 086 9.446 ok
Aquj2 EA | AR 1.408 113 12.416 ok 554
Al3 1.225 130 9.446 ok
kksk
AT Al7 1.026 070 14.606
= Al8 1.081 068 15.818 ok 528
=
A19 974 067 14.606 ok
A22 1.161 095 12.256 ok
=94
g s | A23 1.228 098 12.595 ok 536
0 W=
A24 861 070 12.256 ok
A A28 719 080 9.008 ok
ARl w42 A F4 : : ' 569
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[Table 8] Correlation Between Constructs and AVE
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[Fig. 2] Structural Equation Modeling
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