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Abstract: With the development of ICT (information & communications technology), new technology-
based VR Contents provided to tourists are attracting great attention. This study attempts to analyze the
user's behavior and intention to use VR Contents by applying the Expectation Satisfaction Model to the
intention to continue using VR Tourism Contents. Thus, the purpose of this study was to investigate the
relationships between expectations, perceived usefulness, satisfaction, and intention to continue using
virtual reality tourism contents experiencers in China. To achieve the study’s aim, previous studies were
reviewed and the contents of the tourism industry using virtual reality technology were reviewed. The
questionnaire was constructed based on past studies, and the questionnaire was completed after expert
review and preliminary survey. An online survey was conducted on Chinese users with experience in
VR Tourism Content. The main survey was conducted by convenience sampling method for 14 days
from November 14 to 27, 2022, targeting Chinese people who used VR tourism contents. After
confirming the reliability and validity of the research model, all hypotheses presented were found to be
statistically significant. Based on the results of this study, the academic and practical implications of the
study were discussed. Also, research limitation and future research were presented.
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