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Abstract: Recently, a sustainability management is becoming an essential business issue for
organizations. Under this circumstance, the importance of business ethics, which is a management
activity that balances the interests of shareholders and stakeholders, has emerged. Based on contingency
theory, an ethical decision-making is influenced by the external environment. One of the major changes
affecting businesses environment is a digital transformation. With the advent of the digital
transformation era, which refers to dramatic changes in business models and ways of work using digital
technology, the application of big data and artificial intelligence is increasing. However, previous
research has focused only on the effect of digital transformation on organization outcomes or individual
performance. There is a lack of study on ethical issues that may arise from the use of technology in
organizations. Accordingly, this study examines the business ethics in the era of digital transformation.
This study analyzed 21 journals in the field of management and IT to examine technology-related
research trends in the field of business management. We also analyzed the topics of the Journal of
Business Ethics and then identified the topics of technology and ethical management that are mainly
dealt with in management research today. In particular, this study focuses on ethical issues in practice
and research with artificial intelligence and big data, which are major technologies in the era of digital
transformation, and provides various suggestions for solving ethical problem of digital transformation.
This study can expand our knowledge of business ethics research and articial intelligence technology,
and suggests future directions.
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[Table 1] Prior Research on Ethical Management
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TAS AYsta gt 7o) wEo R vkl fHolHE &8s A A jel
ZalolujAlo] ek ¢1A HIE SYAGY F23I EAR B oE HIY & Y=
teks FEajoF 3kl
4. A&

4.1 A9 AALAE

HoAdes Aged HES T3 oladidAA B el dde 71de AAEA o]
FTe gEo] gt ol BARte] BS A JlsEA s AdEEdSs wd
aga B oA3E 7199 seAded 9F8S mAE yAY [Ag Aol i sfor &
FAE E&F3ta oE Aad wWers AAEAY. s olEo wEw  §9F
AJArAAG L T Ao RRE XEHEHo R JgS W=t} ol I F&EE vl 37
Q9 F suz gAY Azl xS 9 Ad AP oFE ARy AYPATE
BAete] Ao Z]go] AEHoR dAFHo] gon HT S AGdA Aot
AAT A7t A APH Y-S ek 2da gxY deke] Fo 8
Hdolg el ¢lgx sy #HI} Fo Hud oS HIA, AR HI FHA
A B o] F At WekS Ak

>
N
N
i
X
Ho
ACH
ol
o
rg
-4
2
e
<
2
re,

FeAGe A9 A8H A9 FW B okl /9o AT AWOoE B

=]
A2 o]yl #AOA HFHABFES Gwd] =Yooz ZEof gtk 3lo] ofYg
4 AAE FNE F e BHCAA vigRn ASHOR AthA st wet
Wl FAR FEHA o R ulglglop shrl E AFto| Al ¥radinke} o] 7 g ] A
e AEFH R HEdorete TS ool 53] ou5d AFdg oA wIHEA
AHEE = I AIE ) HHolEHE ofwWA 83 A7 7199 A Fad TS
A A "ok 53], X" dg 7pEste] wep FEdGeA trEek e FAITE dee
oo FFEw ofYe} AEIIel xR, dste WA AW FAZMA HE Hibeial
Aol Aol $ge= FEIoF st dow VY dF H AN yAE ke
FFHe g% Ad Aer JdEH HHoHe JAe¥Aes EE&I vy~
XA S Y-S Wold Aot agEo dFATo]l YAPEAAS Fhel o] &8 A
AL FoQTtel] digh RS 5 wrEA] g-go A Eols AEd Zlojth ol
A3A5e HAFAHY FAE €9 T d= 7199 FAAY Thol=gkel 5 S
Aoy, wgk vholgE &8st HAHolA DT F e JIJIAE HE seo
TAE BAE & de AE AAHS FAHSE AYskar glojof gtk

2912 AFFE el we v=W dAerE 10dW Aty AR EAE dETt
Eo9t miled dugFs 834 A5 vk vk a5 wEW w7027
A T oF 55%7F 2027374 =S SEE AN S AoE Uusit. oA H
7l WA JAFA T =Y QA7kAl 5 A E Wolrte EAIERA AFEE T
Aok 2y (30 AT S diAlskE Zlol ofyek QIXEE T udopA Al
Tt EAg . F33SH(AI should augment human intelligence, not replace it). ©]*] &
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