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Abstract: This study aimed to verify the serial-multiple mediating effects of growth mindset, mental
toughness, and meaning in life in the relationship between personal branding and flourishing among
middle-aged women. The research questions to achieve the purpose of this study are as follows. First,
what is the correlation between personal branding, growth mindset, mental toughness, meaning in life,
and flourishing? Second, do growth mindset, mental toughness, and meaning in life have a serial triple
mediating effect in the relationship between personal branding and flourishing? SPSS 25 and PROCESS
macro 4.2 were used for analysis, and frequency analysis, reliability analysis, correlation analysis, and
sequential mediation effect analysis were performed. As a result of the study, there was a significant
positive correlation between personal branding, growth mindset, mental toughness, meaning in life, and
flourishing. Second, personal branding had a significant positive effect on growth mindset. A growth
mindset had an effect on mental toughness, mental toughness had an effect on meaning in life, and
meaning in life had a positive effect on flourishing. The indirect effect of personal branding on the path
to flourishing through a growth mindset, mental toughness, and meaning in life was also significant. In
other words, growth mindset, mental toughness, and meaning in life had a sequential (serial) triple
mediating effect in the relationship between personal branding and flourishing. These results will be
used as a flourishing model utilizing personal branding and psychological and emotional variables of
middle-aged women at a turning point in their lives.

Keywords: Personal Branding, Flourishing, Meaning in Life, Mental Toughness, Growth Mindset,
Middle-age, Process Macro, Sequential Mediation Effect, Serial Multiple Mediating Model
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[Fig. 1] Research Model
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[Table 1] Personal Characteristics of Research Subjects
classification frequency | percentage total classification frequency | percentage | total
40s 225 50.0 450 gender woman 450 100.0 450
age (100.0)
(100.0) ,
50s 225 50.0 housewife 125 27.8
Marita | orieq 386 85.8 450 technology 39 8.7
! (100.0) Job
Status single 64 14.2 ' sales job 51 113
metropolitan 3o professional 450
area 150 333 J s 48 10.7 (100.0)
. central 450
region st 150 333 (100.0) office work 177 393
southern 150 333 not 10 22
region employed
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[Table 2] Correlation and Descriptive Statistics
variables Personal branding Growth mindset Mental toughness Meaning in life Flourishing
Personal branding 1
Growth mindset 247 1
Mental toughness 713" 302" 1
Meaning in life 475 309" .586™ 1
Flourishing .530™ 240™ 678" .601™ 1
M 3.024 3.344 3.117 3.350 3.206
SD 587 .603 .500 550 564
“p<.01
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om|(B=.131, p<.001)°ll AHo= Howd FF& vk WL o] <w)(B=.500,
p<.001)2} == (B=378, p<001)°] BHoz Foug FF& vFow, 4o uj=
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g

e g@ vxg Badel & avt 397p<00helAt AW 4%
vhel=, Wk 0 el ovih FYE F AHEI} 04pm09E Fasdn o
o felmeln @kt ER (A nAEoqd mlsdougsoge
Jul-Z g2 Aol ARA EAIIE .003(LLCI=001, ULCI=.007)°]Q3L, A F+
o5%cl M REZEW HF A3 e A el covglel EFHel Ux el
el shdet.
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[Table 3] Analysis of Sequential(serial) Mediating Effects
variables Coeffect(B) Tg:g.?gtﬁfj se t value
Constant 2.426 - 286 8.482"™
Personal branding 243 236 051 4771
. . Age -.004 -.040 .005 -.837
Mediating variable model 1 - "
(DV : Growth mindset) Marital status 181 .105 .083 2.185
Job .009 .007 .066 134
R=089 Education 062 045 065 942
(F=5.375") :
Economic level 019 .021 .046 401
Subjective health level .062 074 .043 1.452
Region of residence -.102- -.080 .059 1.735
Constant .560 - 175 3.204™
Personal branding 531 624 .030 17.983"
Growth mindset 091 .109 027 3.355™"
Mediating variable model 2 Age .002 .027 .003 .839
(DV : Mental toughness) Marital status 116 081 047 2462°
R2=575 Job -076 -068 037 2.027"
(F=66.163""") Education 077 .068 .037 2.079"
Economic level .005 .007 026 195
Subjective health level 132 .191 024 5477
Region of residence 018 017 .033 .549
Constant 1.002 - 236 4255
Personal branding .104 A11 .052 2.010"
Growth mindset 131 143 036 3.594™
Mediating variable model 3 Mental toughness .500 454 064 7.877
(DV: Meaning in life) Age -002 -020 004 -501
R2=1379 Marital status -.055 -.035 .063 -874
(F=26.800"") Job 067 .055 .050 1.348
Education -.045 -.036 .050 -.898
Economic level -.007 -.009 .035 -203
Subjective health level .058 077 .033 1.758
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Region of residence 018 015 .044 403
Constant -.193 - .195 -992
Personal branding 074 077 042 1.752
Growth mindset -.024 -.026 .030 -.800
Mental toughness 378 335 055 6.865™"
Dependent variable model Meaning in life 292 285 039 7.537"
(DV : Flourishing) Age 004 040 003 1281
R>=612 Marital status 142 .088 051 2.770"
(F=62.738"") Job -.024 -019 .041 -.589
Education .024 .019 .040 594
Economic level .053 064 028 1.866
Subjective health level 208 266 027 7.687""
Region of residence -.049 -.041 .036 -1.360
Division Effect Boot se t value LLCIY ULCP?
Total effect 397 .036 10.926™ 326 469
Direct effect 074 .042 1.752 -.009 157
Indirect effects 3 .003 .001 - .001 .007

Note 1) Dummy variables : Marital status(Married=1, Single=0), Job(Housewife=1, Others=0), Education(High school
graduation=1, Others=0), Region of residence(Seoul+Gyeonggi=1, Others=0)

Note 2) LLCI : boot the lower bound of the indirect effect within the 95% confidence interval

Note 3) ULCI : boot the upper bound of  the indirect effect within the 95% confidence interval

Note 4) Personal branding — Growth mindset — Mental toughness — Meaning in life — Flourishing

397 o
Personal branding Flourishing
091+ Mental toughness 500"
Growth mindset / Bx\ Meaning in life
243 531/ 04 -.024 378 292"
074 o
Personal branding Flourishing

‘p<.05, “p <.01, 'p <001
Note) Control variables : Age, Marital status, Job, Education, Economic level,
Subjective health level, Region of residence.

[1¥ 2] =x3k(AE) A% viziende] H2dE g3

[Fig. 2] Path Effects of Sequential(serial) Mediating Model
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